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The Mumdrum Builds Social Community for 
New Mums 
The Mumdrum is a place for mums and mums-to-
be to share. From the momentous to the mundane, 
the awe-inspiring to the overwhelming. The 
Mumdrum offers mums and mums-to-be a safe and 
secure environment in which to share their journey, 
and their child’s journey, privately or publicly. 

Challenge 
Create a safe and secure environment in which 
mums can share their journey
“The Mumdrum is a sister site to Hitched, the 
UK’s most popular wedding website,” says Sarah 
Nicholson, Managing Director, The Mumdrum. 
“Engaged couples discuss all things wedding 
related – venues, music, attire, speeches and more.” 

“After marriage, parenthood is the next step for 
many of these couples,” says Nicholson. “Ironically, 
one of the most popular destinations within the 
Hitched community was the Baby Talk forum. 
We therefore worked with the Baby Talk forum 
members to build a dedicated community for 
mums and mums-to-be. Our vision was to create a 
safe and secure environment, in which they could 
share their journey through motherhood.” 

Solution
A dedicated community in which mums and 
mums-to-be can talk privately or publicly
The Mumdrum launched their online community 
for mums in the UK. “To drive adoption, we 
migrated members of the Hitched Baby Talk forum 
over to the Mumdrum community,” says Nicholson. 
“We expected to lose people in the transition, but 
the switch was really successful and drove a lot of 
the initial traffic to the site.” 

The Mumdrum Baby Talk forum offers dedicated 
threads for women who are just starting out on 
their journey to parenthood and those in different 
stages of pregnancy. “One group of women discuss 
the process of trying to conceive and what that 
journey feels like – it’s not always easy,” says 
Nicholson.

The Mumdrum is the go-to online community for mums to share
and discuss their journey with fellow mums.

Mums find and discuss resources about getting pregnant and
the stages of pregnancy with community members. 
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“Another group of women in their second and 
third trimesters share how they’re feeling, the 
side effects they’re experiencing and what they’re 
doing to prepare for the birth,” says Nicholson. 
“Members offer their own experiences, advice and 
support to one another. As their kids get older, the 
conversations evolve into discussions about what 
to buy for their kids, ideas for birthday parties, 
pottytraining and toddler tantrums. We also 
created an ‘anything goes’ space for the mums to 
talk about whatever’s on their minds.”

Balancing privacy concerns is important for this 
community. “The mums need a place where they 
can openly discuss motherhood,” says Nicholson. 
“If you’re four weeks pregnant or having difficulties, 
you may not feel able to share this with your 
friends. The community gives its members a safe 
and secure outlet for these conversations.” 

“Recently, one of our members had her baby 
prematurely,” says Nicholson. “The community 
was a real lifeline for her. She shared news as it 
was happening, sometimes ahead of telling her 
family and friends, because she felt supported 
by the community and could seek advice and 
encouragement from mums who had been in a 
similar position. Now, her baby is doing really well 
and it’s wonderful to read her positive updates.” 

To encourage members to share openly, the 
Mumdrum created two profiles for each member. 
Their ‘real’ profile includes the member’s real 
name and profile picture, which they use to build 
friendships, join groups and create online Memory 
Books for their children. Each member also has a 
separate forum profile. By choosing a completely 
different forum name and avatar for use in the 
discussion forums, members are able to talk about 
personal or difficult issues openly. 

In addition to the parenting forums, Mumdrum 
members are able to create online Memory Books, 
to chart the course of their child’s life. Memory 
Books allow parents to keep a record of their child’s 
milestones, activities and adventures – not to 
mention all the hilarious things their child has said 
and done. Memory Books are private by default, 
with the ability to share securely with family and 
friends. They are also mobile compatible, allowing 
busy mums to take photos with their smart phones 
and instantly upload to their child’s Memory Book 
for safe keeping.

Mums discuss their journey as parents and ask other
mums for advice. 

Mums can create Memory Books to share milestones, images
and events of their child’s life with family and friends.
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Social networks such as Facebook, Twitter and 
Pinterest are key drivers to the community. “It’s 
fascinating the reach you can attain quite quickly 
with social networks,” says Nicholson. “Social 
networks help attract new people to the community 
and encourage existing members to reengage. For 
example, we just posted a birth announcement 
on Facebook, which generated a lot of likes and 
comments and reminded members to hop back into 
the community to see what’s going on.”

 

Community Lessons
Several key strategies helped The Mumdrum drive 
adoption and expand the community. “Involve 
your audience as early as possible and give them 
real involvement for meaningful results,” says 
Nicholson. “We asked our community to vote for 
representatives to sit on a community panel and 
participate in the development of the site.” 

Twelve community members participate on the 
panel and meet monthly with The Mumdrum team 
to discuss everything from the strategic direction to 
the day-to-day running of the site. “Our members 
come up with fantastic ideas and suggestions, 
many of which have already been implemented. 
In turn, these community members are massive 
advocates for the brand and the business, and they 
hold more weight in the community because of their 
elected position.” 

An example of an idea eminating from the panels 
is the Real Stories section of the site. The panel 
members felt that the commissioned articles about 
pregnancy, birth and beyond didn’t give a complete 
picture of motherhood. So they suggested adding 

real-life stories and experiences to the site. Now 
members of the community are contributing their 
stories for inclusion in this new section.

The Result
An engaged audience, a thriving community and 
increasing page views
The Mumdrum community is a passionate, 
supportive and engaged community. Not only is 
this a great result in its own right, it also drives the 
business model.

The primary source of revenue for The Mumdrum 
is banner advertising. This enables the site to offer 
its products and services, including discussion 
forums and online child Memory Books, free of 
charge. An engaged audience that regularly returns 
and contributes to the community is a great way 
to drive page views and advertising revenues. The 
average time spent on The Mumdrum in one visit is 
15 minutes – which compares extremely favourably 
to other mum sites.

The Mumdrum created an integrated social media and online
community strategy to attract and reengage members. 

Custom tailor your community experience

To learn more about Telligent 
Community, visit www.Telligent.com

 > Find Telligent on LinkedIn
 > Follow us on Twitter @telligent
 > Join Telligent on Facebook
 > Join Telligent on Google+

Learn more about The Mumdrum
 > Visit the community
 > View our online child Memory Books
 > Like us on Facebook
 > Join us on Twitter
 > Find us on Pinterest
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